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MENDOZA COLLEGE OF BUSINESS

Students in Mendoza select their major at the end of sophomore year, and choice 
of major may be impacted by limited enrollment majors. While double-majoring 
in two programs within Mendoza is not permitted, business students who are 
interested in pursuing a second major can pursue supplementary majors in the 
College of Arts and Letters or the College of Science. 

MAJORS 

Accountancy 
Business Analytics 
Finance 
Information Technology Management 
Management Consulting 
Marketing 

MINOR

Innovation and Entrepreneurship 

CONCENTRATIONS

Business Analytics
Finance and Financial Accounting
Visual Interface Design 

Information Technology Management
Business Analytics
Finance and Financial Accounting
Visual Interface Design 

Management Consulting 
Business Intelligence 

WHO WE ARE

The Mendoza College of Business emphasizes a values-based curriculum that weaves discussions of business ethics 
throughout its curriculum. Mendoza challenges undergraduates to “Ask More of Business,” fostering academic excellence, 
professional effectiveness, and personal accountability in a context that strives to be faithful to the ideals of community, 
human development, and individual integrity. The purpose of the business program is to focus attention directly on the skills 
and knowledge required of a leader today.

CORE MENDOZA COLLEGE OF BUSINESS REQUIREMENTS 
(in addition to core University requirements) 

Principles of Microeconomics 
Accountancy I 
Accountancy II 
Introduction to Business Ethics 
Business Law Contracts and Agency 
Statistical Inference in Business 
Corporate Financial Management 
Principles of Marketing 
Principles of Management 
IT Management Applications
Foresight in Business and Society 
Introduction to Process Analytics 
Strategic Management 
Managerial Economics 
Macroeconomic Analysis 

ESTABLISHED 1921  
1905 Undergraduate Students 
662 Graduate Students 
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STUDY ABROAD 

Mendoza students can apply to study abroad in a number of academic year and summer/spring break travel programs. 
The following offer business-specific programming. 

• Global Business Scholars Program (Application required, three-semester commitment): Milan, Italy, and Singapore. 
• London, England - International Portfolio Management Course, Spring Break (Application required) 
• Shanghai, China - Fall, Spring, or Academic Year 
• Tokyo, Japan - Spring 

MENDOZA COLLEGE OF BUSINESS (CONTINUED)

OUTCOMES

Placement rate: 85% full-time employment, 10% graduate/professional school, 1% seeking employment, 
1% service program, 3% other plans 

Median Starting Salary: $64,000

Top Recruiters: Deloitte, EY, Goldman Sachs, KPMG, PwC

COURSE SPOTLIGHT 
Students in Professor Wendy Angst’s Business Problem Solving course recently 
took on a “mixed reality” consulting project in teams of six. They were challenged to 
to define consulting services based on mixed reality solutions using HoloLens. 

One team’s concept  would allow real estate companies to create virtual renderings 
of potential buyers’ furniture so that they would be able to stand in a house or 
commercial property and see how the pieces would fit.  

Senior Anthony Caputo says, “Our team did a lot of research to see what the 
HoloLens was already being used for so that we didn’t replicate anything. We really 
tried to think outside the box as to where we could apply it in different industries.”

DISTINGUISHING FACTORS

•  #10 – Ranked by U.S. News & World Report’s America’s Best Colleges 2016 (Undergraduate) 
•  Mendoza College of Business is home to five academic centers including the Notre Dame Institute for Global Investing, the 

Deloitte Center for Ethical Leadership, and the Fanning Center for Business Communication. 
•  Through a network of current students and alumni, the Notre Dame Wall Street Club provides resources and mentoring for 

Notre Dame students to learn about careers on Wall Street. 
•  The Foresight in Business and Society course develops the critical thinking skills needed to understand an evolving 

global marketplace. In addition to classroom study and in-depth research projects, students are mentored by top global 
companies who are on the leading edge of social responsibility initiatives. 

• Sixty-five percent of business majors study abroad. 
•  Thirty-nine percent of Mendoza students carry a second major. 


